
 I oppose loosening the rules designed to promote and protect diversity
of media ownership. These rules were adopted to ensure that the public
          would receive a diverse range of viewpoints from the media, and not
          simply the opinions of a handful of media conglomerates.

I think this issue should be studied thoroughly for all television and radio
broadcasters, including the number of advertisements and the quality of their
programming.

Greg Hessinger, the national executive director of American Federation of
Television and Radio Artists, summarized my concern with the following quote:

"Colossal changes in ownership consolidation through the last decade have
seriously reduced the diversity of voices in the marketplace, marginalizing the
interests of local communities and restricting access to distribution outlets
for creative talent,"

Thank you for your attention to this matter.


